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. e Eneglungy Literacy (Wsnszy)

MU Literacy (Core Values, SEP, GE for Human Development)
Health Literacy (Health, Sport)

Digital Literacy (ICT, Applied Mathematics)

Social and Humanity Literacy (Social, Humanity, Law, Ethics, Arts)
Communication Literacy (language, Academic Communication)

Science and Environmental Literacy (Applied Science for Life, Environmental Responsibility)
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Finance and Management Literacy (Finance, Management, Entrepreneur)
o ANUFITUSTENINTIEIvLarAlutesang (Usnsey)
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o. MWinAnwidlagluuumsvieaigdlutigduuazeuian uazinalulagifeites
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0. CLO1 afueanuduin juuuu Uszinnvesnisvieadien waresduszneutemsnennsvieadiensineg I
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. CLO6 uansondananiugiiuazgnalunisiaungy
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®. AMB5U1891831 (Course Description)
aamiang Ansiuan niensmenmsvieaiien Ussnnveanisvieadien annuddves
gnamnssunisviesiisaluszfulsena sedugiinia uazszaulan maluladfunisvioaiien
fnvieuiiealugaddva Ussianvesgsialugnamnssuvioaiisaiunisldimaluladlugaddia n1s
viouflenegnedsBu nansEnuannisvieniien warkunltuwesnsveuiissluounas
Meaning, background, tourism resources, types of tourism; the importance of the
tourism industry at the national, regional and global levels; technology and tourism; tourists in

the Digital Age; types of businesses in the tourism industry and the use of technology in the

Digital Age; sustainable tourism; impact from tourism and trends of tourism in the future
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Tourism trends . 4
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G) Tourism and technology o o 2.79. ﬁqm TG0
-Evolution
-Characteristics of tourism
- Applications of IT in tourism
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o. H1TMAZLONENIUEAN (Required Texts)
®) Benckendorff, P. J., Xiang, Z., & Sheldon, P. J. (2019). Tourism information technology.
Wallingford, UK: CABI Publishing.
) Mason, P. (2015). Tourism impacts, planning and management. Oxon: Routledge.
o) Andrews, S. (2007). . New Delhi. McGraw-Hill.

&) Hudson, S., & Hudson, L. (2017). Marketing for tourism, hospitality & events: a global &
digital approach. Los Angeles: Sage.

. LanmsLLam’iegaLmzﬁﬂ (Suggested Materials)

@) Camilleri, M. A. (2018). The promotion of responsible tourism management through digi-
tal media. Tourism Planning & Development, 15(6), 653-671.

) Kumar, S., Dhiman, M. & Dahiya, A. (2015). International tourism and hospitality in the
Digital age. Pennsylvania: Business Science Reference.

o) Setiawan, B., Trisdyani, N. L. P., Adnyana, P. P., Adnyana, I. N., Wiweka, K., & Wulandani,
H. R. (2018). The profile and behaviour of ‘Digital Tourists’ when making decisions con-
cerning travelling case study: Generation Z in South Jakarta. Advances in Research, 1-13.

&) Sezgin, E. (2016). e-Consumers in the era of new tourism. Singapore: Springer.

&) Patterson, I. (2018). Tourism and leisure behaviour in an ageing world. Oxfordshire: CABI.

o. NSWBINTDUE (013)
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A59% @ ANLEITLSIEII CLOS way MU-GE Module LOs (Mangiavlumisis = Sub LOs)

CLO

HAANSNISEUINIIN AN Wb (MU-GE LOS)

MLO1

MLO2

MLO3

MLO4

MLO5

MLO6

MLO7

MLO8

MLO9

CLO1 @%U’IEJFYJ'DJL‘?JUN’] E‘ULL‘U“U
USTLANTBINITHDUTIY Uy
29AUTENDUVBIMS NN TVIBATIYD

Ang 9 1a

11

CLO2 Amsgsnnudfyuay
auiTonles YeIgnAMNTIINS
vieuflemazmeluladifise
AUBIUALADITZUULATHFAILAE

damyl

13

6.2

CLO3 @enbuwmaluladasaumned
TraanmanItuAINUABINITVBY

nsvieaiedlugnfdviale

1.2

8.1
8.3

CLO4 sryUsununusuiinyey
Tugruzgmsdutinvieaiieauazidn

TJrundle

3.1

6.1
6.3

CLO5 Usegnaldnnusiieaus
wuamslunsudeymuazsne
NINGINTUATFIWINAONNANT

yipaneale

23

8.1
8.3

CLO6 LLﬁ@ﬂ@@ﬂ%ﬂﬂ’J’lﬁJLﬁu%’ﬁ’l

uaggmalunTinaungu

9.1
9.2

CLO7 Ufunungseleuludu
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A1519% @ A185UNY MU-GE LOs kag Sub LOs 51873975 URaYaU

MU-GE LOs

Sub LOs

MLO1 1. create & construct
an argument effectively as
well as identify, critique and
evaluate the logic & validity

of arguments

1.1 identify concepts related to the context of learned is-

sues/topics

1.2 demonstrate ICT literacy: use appropriate technolo-
gy to find, evaluate, and ethically

use information

1.3 collect, analyze, synthesize data, & evaluate  infor-

mation and ideas from multiple sources relevant to is-

sues/problems

MLO2 select & use tech-
niques and methods to solve
open-ended, ill-defined and

multistep problems

2.3 apply concept of process management to solve prob-

lems

MLO3 acquire specific strate-
gies & skills within a particular
discipline and adapt them to

a new problem or situation

3.1 connect, synthesize and/or transform ideas or solu-

tions within a particular framework

MLOS5 explore and situate
one-self in a new physical en-
vironment and intellectual

perspectives

5.1 demonstrate cultural competencies and adaptabilities

in different working environments

MLO6 act autonomously with-
in context of relationships to
others, law, rules, codes, and

values

6.1 demonstrate an understanding of the principles upon

which sustainable ecosystems and societies are built

6.2 identify the national & global challenges associated with

current economic, political, and social systems

6.3 exhibit characteristics of responsible citizenship

0c
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MU-GE LOS

Sub £Os

MLO8 use a variety of means/
technologies to commmunicate
effectively and purposefully-
e.g., share information/
knowledge, express ideas,
demonstrate or create indi-

vidual & group product, etc.

8.1 communicate/present ideas effectively both oral & writ-
ten forms, proper to a range of audience groups, such as

verbal discussion with peers, project report.

8.3 prepare written documents to express ideas/solutions
using different writing technologies, and mixing texts, data,

and images

MLO9 collaborate and work
effectively as part of a stu-
dent group/team member to

arrive at the team shared-

goals in time

9.1 collaborate effectively with others as a responsible team

member to achieve team goals in time

9.2 interact with others respectfully, whether as a team

member or leader, to create a productive teamwork
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MU-GE Module LOs: At the end of studying MU-GE Module, successful students will be able to

Competences

LOs:

Sub LOs:

. Critical thinking &
Analysis: Use various
sources and methods
to collect and manage
data & information and
make a logical
judgement and
decision to arrive at
solution or problem
solving relevant to
real-world issues/

1.create & construct an

argument effectively as

well as identify, critique
and evaluate the logic &
validity of arguments

1.1 identify concepts related to the context of learned
issues/topics

1.2 demonstrate ICT literacy: use appropriate
technology to find, evaluate, and ethically
use information

1.3 collect, analyze, synthesize data, & evaluate
information and ideas from multiple sources
relevant to issues/problems

1.4 synthesize information to arrive at logical reasoning

2. select & use techniques

and methods to solve

2.1 apply simple mathematical methods to the
solution of ‘real-world’ problems

problems
open-ended, ill-defined 2.2 make judgement & decision through correct
and multistep problems analysis, inferences, and evaluations on
guantitative basis and multiple perspectives
2.3 apply concept of process management to solve
problems
2. Creativity & 3. acquire specific strategies | 3.1 connect, synthesize and/or transform ideas or

Innovation: shows
capability to initiate
alternative/ new ways
of thinking, doing things
or solving problems to
improve his/her or
team solutions/ results
by applying the
evidence-based
process management
concepts

& skills within a particular
discipline and adapt them

to a new problem or
situation

solutions within a particular framework

3.2 integrate alternative, divergent, or contradictory
perspectives or ideas in the solution of a problem
or question

4. create a novel or unique
ideas, question, format, or
product within a particular

framework

4.1 create an original explanation or solution to
the issues/problems

4.2 articulate the rationale for & consequences of
her/his solution- identify opportunities & risk

4.3 implement innovation through process
management approach

5. explore and situate
oneself in a new physical

environment and
intellectual perspectives

5.1 demonstrate cultural competencies and
adaptabilities in different working
environments

5.2 resort to multi-dimensional settings & tools to
acquire knowledge and skills relevant to the
problems or situation at hand

®b




sedmAnwiialy seAUUTYIN3
Fos109v1 navieaitealugandiia AnzRaUAEnS
SWERYT AFAA oo

Competences LOs: Sub LOs:

3. Global perspectives

& Ethics: Express one’s
own ideas, interact with
others, guide or lead
team, as proper, as an
ethically- engaged and
responsible member of
the society

6. act autonomously within
context of relationships to
others, law, rules, codes,
and values

6.1 demonstrate an understanding of the principles
upon which sustainable ecosystems and societies
are built

6.2 identify the national & global challenges
associated with current economic, political, and
social systems

6.3 exhibit characteristics of responsible citizenship

6.4 work effectively in diverse team (and
multi-cultural settings)

7. apply ethical frameworks
or principles and consider
their implications in
his/her decision-making
and interacting with others

7.1 identify ethical issues and recognize different
viewpoint and ideologies

7.2 guide & lead others
7.3 apply principle of ethical leadership,

collaborative engagement, and respect diversity

. Communication:
communicate
effectively and
confidently using
oral, visual, and
written language

8. use a variety of means/
technologies to
communicate effectively
and purposefully- e.g.,
share information/
knowledge, express ideas,
demonstrate or create
individual & group
product, etc.

8.1 communicate/present ideas effectively both oral
& written forms, proper to a range of audience
groups, such as verbal discussion with peers,
project report.

8.2 prepare a purposeful oral presentation designed
to increase knowledge, to foster understanding,
or to promote change in the listeners’ attitudes,
values, beliefs, or behaviors.

8.3 prepare written documents to express
ideas/solutions using different writing

technologies, and mixing texts, data, and images.

. Collaboration and
Working with team:
collaborate and work
effectively with team
to arrive at team goals

9. collaborate and work
effectively as part of a
student group/team
member to arrive at the
team shared-goals in time

9.1 collaborate effectively with others as a
responsible team member to achieve team
goals in time

9.2 interact with others respectfully, whether as a
team member or leader, to create a

productive teamwork
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